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‘ Logo Origin

The New Hampshire Logo Origin

The logo was designed to serve as a universal symbol of New Hampshire. While landmarks and
distinctive geographic features are found throughout the state, they represent just one part of
New Hampshire. The village scene is found in every part New Hampshire. The collection of
buildings in the logo is symbolic of the history, heritage and timelessness of New Hampshire,
and denotes the strong sense of community that New Hampshire is known for.
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‘ Legal Information

Legal Information

The logo, which consists of the village image, the words “New Hampshire” and “You're Going To
Love It Here" has been registered with the New Hampshire Secretary of State and is pending
trademark registration at the federal level.

Use of this logo in parts is not permitted.
ELIGIBLE ENTITIES

Joint Promotional Program

DTTD’s Joint Promotional Program grantees are required to incorporate the logo and tagline
into all print and electronic materials (as detailed in the following pages) in order to build on
the New Hampshire brand. Any other organizations who partner with the state on marketing
initiatives and receive state funding for projects must also adhere to this policy. See ‘Applications’
(3.11) for JPP specific television and radio usage requirements.

Other State Agencies
New Hampshire state agencies are encouraged to use the logo in their marketing and
promotional materials.

All uses MUST be pre-approved by the Division of Travel & Tourism Development.

Other Organizations and Businesses That Promote New Hampshire

Each such instance will be handled on a case-by-case basis. The DTTD is pleased to provide
guidance on logo usage. All such uses must be pre-approved by the Division of Travel &
Tourism Development.

In order to guide you in its appropriate application, we have provided the following
logo standards.

Use of this logo outside the scenarios indicated above must be approved by DTTD and
inappropriate use may be subject to legal action.

Contact the Division of Travel & Tourism Development with any questions at 603-271-2665 or
travel@dred.state.nh.us.
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‘ Logo Usage

Logo Variations

The primary component of the DTTD program is the signature. It is to the DTTD what a handwritten
signature is to a person: the unique graphic expression of individuality.

The signature is primarily comprised of two components: the mark and the logotype.

As the signature for the DTTD, the integrity of the logo must be jealously protected. Unless otherwise
specified within this document, no other arrangement of the signature components, or change in
proportional relationships between components, or addition or deletion of elements, or alteration of
typeface or color, or other modification of any kind is permitted.

There are four variations of the New Hampshire logo.These configurations have been built to address
the most common needs for utilizing the logo in various projects. The standards for color and use of
each logo remain the same. Each set includes full color (CMYK and Pantone), black and white
versions.These have been designated to allow the greatest reproduction flexibility while maintaining a
uniform identity. Refer to the following pages for examples of correct usage.

Files may be downloaded at the following location: www.ResourceNH.org/logostandards
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‘ Logo Usage

Standard Logo
3/ ”
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Logo With Tagline

MINIMUM SIZE approx: 1”w x 1727 h
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‘ Logo Usage
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‘ Logo Usage

Logo With Web Address .
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‘ Logo Usage

Logo With Tagline
And Web Address -
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Color Printing Usage Limitations

COLOR LOGO APPLICATION

The color logo may only be used when applied to white or extremely light-colored
backgrounds. Do not place the color logo over stronger-colored backgrounds or photography.

New I-iampsBire

SOLID COLOR BACKGROUNDS

The reversed white logo is for use on solid colors. Do not place the color or black versions of
the logo on a solid color. Avoid placing any version of the logo across the plane of two
colors. In some cases discretion may be used when the background color is of a near-white
value.

,_ﬁ:hu M

New II:Ian;'I)sBire New Hamps}lire

COLOR PHOTOGRAPHY

Use the white logo when placed over photography. The black logo may be
placed with discretion over light photographs. Do not apply the color
logo to photography (see color logo application above).

-New Hamp

a
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New Hampshire

| Logo Usage
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‘ Logo Usage

Grayscale Printing Usage Limitations

SOLID GRAYSCALE BACKGROUNDS

Either the black or white version of the logo may be used for grayscale applications. Discretion
should be used in deciding which logo to use on backgrounds with gray values. Whichever logo
offers the best contrast should be used.The color logo should not be used for grayscale
publication, as mixed results may occur from printing the color logo in grayscale materials.

,/h/ﬁi-L M l'li"L

New Hampshire New Hanipsiiire

@ %)

New Plampshire

GRAYSCALE PHOTOGRAPHY

Again, discretion should be used in deciding which logo to use on photographic backgrounds.
It is often best to avoid using the logo over photographs, but where necessary, whichever logo
offers the best contrast should be used.

.»\”“;h‘u” ‘ :-r::
-New Hamp
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‘ Logo Usage

Other Limitations

FLOAT AREA

When placing the logo in a document, it is important to afford the logo a certain amount of
breathing room.The logo should not touch or overlap other elements on the page, with the
exception of placement over appropriate image backgrounds (see Usage Limitations). In
addition, the logo requires a channel of blank space around it in order to not appear crowded.
The general rule is to allow for a channel of space around the entire logo equal to 1/3 of the
height of the logo. If the logo must sit inside a box, this spacing rule should be applied.In
addition, the logo should not be placed inside of an oval or circle where the shape would
restrict the float area.

|

— X -
New Hampshire

I

GENERAL RULES

+ Do not place the logo vertically or diagonally within a layout.

+ Do not separate or rearrange elements of the logo. Regardless of which version of the
logo is being used, the logotype, mark, tagline, and web address must be displayed as in
the original file.

« Do not alter the colors of the logo.

+ Do not ‘screen back’ (display at a percentage of opacity) the logo.

« Do not filter the logo in such a way as to alter its appearance.This includes bevels, drop
shadows, lighting techniques, etc.

+ Do not append text to the signature grouping. Other web addresses or taglines should
never be displayed in such a way as to appear grouped with the New Hampshire logo.

Float Area
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‘ Logo Usage

File Types

You have access to EPS, TIF, and JPEG versions of the New Hampshire logo files. These have been
created with any or all of the following color specifications: pantone, CMYK, RGB, black, and
white. Refer to the following guideline to select the correct version for specific application. Be
sure to supply printers with their preferred file type. EPS files are the optimal format for
professional printing. Use EPS files whenever possible.

PANTONE

Pantone color is used with EPS files and is for use in print. Pantone logos should
not be used unless specifically requested.

CMYK
CMYK is the abbreviation for cyan, magenta, yellow and black. This designates
use for 4-color printing.

RGB
RGB is the abbreviation for red, green and blue. This designates use for
on-screen applications such as PowerPoint presentations or websites.

BLACK
The black files may be used in any of the file formats, but are intended
primarily for use in grayscale printing.

EPS FILES

EPS files are vector based images that require industry standard software such as Adobe
Illustrator, Macromedia Freehand, or Quark Xpress to open and/or edit. EPS files allow for
applications with transparent backgrounds for use over a solid color, photograph or reversed
out in white. These are the optimal file format for reproduction and should be used whenever
possible. EPS files allow the image to be scaled to any size without affecting image quality, and
are therefore ideal for large applications such as posters.These are designated by a“.eps”file
extension, for example: NH_logo.eps.

TIFF/JPEG FILES

TIF and JPEG file formats are bitmap images with opaque solid backgrounds, and therefore can-
not be used over a colored background or photograph. They can be used in CMYK, RGB, and
grayscale applications. Typically CMYK will yield optimal print results. Choose the RGB version
for on-screen usage such as powerpoint presentations or in websites. These are designated by a
“tif" or”.jpg”file extension, for example: NH_logo.tif or NH_logo.jpg. Choose the file type that is
compatible with your software. Bitmap images such as TIF and JPEG files should print cleanly at
any size equal to or less than their original size, but should never be scaled up.
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Applications

RACK BROCHURE

Option A.

Option B.

Your Logo E—— Your Logo
[T] [H— wee [—1+— wug
WEB BANNER
Your Logo
| ||3—— NH Logo
PRINT AD
Your Logo
| | E—— NH Logo

‘ Logo Usage
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Applications

STANDARD BROCHURE

Your Logo

[T [ wee

TELEVISION & RADIO

Recommended Usage:
It is recommended that New Hampshire is identified immediately before using the tagline
“You're Going To Love It Here”

For example:
“The White Mountains, New Hampshire, You're Going To Love It Here” or “New Hampshire's
White Mountains, You're Going To Love It Here”

JPP Required Usage
If a program is being funded in part by the Joint Promotional Program the tagline must be
preceeded by “New Hampshire”

For example:
“Mt.Washington Valley, New Hampshire, You're Going To Love It Here”

‘ Logo Usage
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‘ Approval Process

The Approval Process

In order to maintain consistency, a review process will ensure proper application of the logo
and identity. Please submit materials bearing the logo to Rosemary Thyng at rthyng@dred.state.nh.us
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