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Objectives

pam—

« Keep our audiences engaged and maintain

relevance during unfamiliar times

« Support local New Hampshire hospitality

businesses by promoting services/products

* Provide travel inspiration for future visits to

New Hampshire



Three-Phased Approach

DREAM

With regulations limiting travel, many are stuck at home, but we can still offer them an escape. There are ample ways we can
remind our audience that New Hampshire is united in their front to responsibly inspire residents and visitors during these
uncertain times. We'll focus on virtual experiences, UGC, live cams, and more to drive a sense of calm, a smile, and a way for

consumers to escape and dream about better days ahead.

PLAN

As regulations relax and the willingness to travel increases, we can get a bit more specific around places to visit and things to
do. Post-virus, New Hampshire will be well-positioned for people looking to avoid congestion and international travel for a more

natural, homegrown setting. We can amplify our efforts through even more paid media to drive future travel.

GO

This is the phase where we transition into a new campaign and getting back to “normal.” Now, it’s all about driving visitation and
living your dreams. This phase could be even more urgent in its call to action. “Don’t just think about visiting New Hampshire,

now is the time you must visit the Granite State.”



Audiences
—

NEW HAMPSHIRE NEW ENGLAND+
e Gen X Parents

Millennial Parents

» In-state/hyperlocal - Broader appeal

Childless Gen X

» Visitation driving » Virtual/at-home experience

 Childless Millennials
« Stronger CTA * Inspirational

Empty Nesters/Boomers
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Strategic Approach
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Website PLUS
SEM » Paid Social
Organic Social » Display
«DTTD * Influencer
- UGC
N  Limited promoted posts
8 Email
@) SMS
<C
|_
,_ New Hampshire New England,
('-5' Consider small radius outside depending New England North t C d
% 8 on government guidelines YrinlsEk Sinelele
= O

S8K-S10K/month; 75 percent social
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Concept + Content Lanes
p—
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As a strategy and concept, “Dream. Plan. Go.” seamlessly takes
our audience through a phased approach to welcoming tourists

back to the state.

The concept inspires followers to dream about their future travels
around New Hampshire, reflect on experiences they’ve had here in
the past, and find ways new to express their natural interests in

the outdoors and supporting local businesses.

As travel restrictions are lifted over time, the “Dream. Plan. Go.”
concept can transition to promoting tourism and immediate trip
opportunities across New Hampshire, appealing to our in-state
audience, as well as those in neighboring states where New
Hampshire right in their backyard.

Under the "Dream. Plan. Go.” direction,
we’ll create and share content around

three primary categories.
« UGC
 Tourist Travel Inspiration

e Travel Industry Support



ContentLan®

UGC

By continuing to feature stunning user-generated scenic
images from around the state, we remind the audience of
New Hampshire's beauty and inspire them to keep dreaming
of New Hampshire from a distance. Accompanying copy will
nod to the fact that we look forward to welcoming them back
soon. Posts will also periodically include calls to action

encouraging more New Hampshire photo and video sharing.



ContentLan®

Tourist Travel Inspiration
pa—

Content under this category features a combination of
curated pieces from partners, engagement-generating posts,
and repackages and repurposed selections from our existing
library of videos, photography, and articles. This multifaceted
approach keeps us connected to our in- and out-of-state
audiences and inspires them to keep dreaming about future

visits to New Hampshire.



Content ldeas

Monday Morning Inspiration
Share uplifting, visually breathtaking images, 360-degree video

clips, and B-roll from past shoots to get the week started for

our audience on a positive note.

Discover Your View

Capitalizing on the viral “see and send” trend going around
social media, we invite audiences to share a photo to their
Instagram Story of the current view from their New Hampshire
“backyard” and tag three friends challenging them to do the
same and pass it on. Favorite responses will be reposted on the

VisitNH Instagram Story.

Keep On Camping On

This content leans in to the camping cravings many may be
feeling as the weather warms up by inviting the audience to get
creative and share their best indoor/at-home camping set up
via Instagram Stories, tagging @VisitNH. We’d feature select

submissions on Instagram Stories.

Live Free Faves

This series keeps our audience dreaming about their favorite New
Hampshire spots and engaging with our brand. With Live Free Faves, we'll
ask specific questions, such as “What’s one of the best-kept secret spots on
the seacoast?” or “What’s the most underrated view in the White
Mountains?" — giving us fodder to create new listicles to be published on
the VisitNH site and shared via social.

Granite State Trivia

This interactive Facebook game series provides fun hints and riddles about
various New Hampshire locations for the audience to guess in the

comments. We'll then reveal the answer and share content, images or video
about that particular place. This series will ultimately be integrated into the

Live Free with Kris blog.

Live Free Flashback Fridays

Tapping into the nostalgia of trips past, we’ll ask our Facebook audience to
upload their favorite New Hampshire memory photos in the comments.
We’'ll then package up the best UGC and post as a carousel or video.



Content Lan®

Travel Industry Support

pam—

This content’s number one goal is to give much-needed
support to local hospitality, dining, and arts businesses.
And by lending this support, we simultaneously provide
our New Hampshire-based audience with practical

resources to stay supplied and entertained while they're

practicing social distancing.



Travel Industry Sup

Content ldeas
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» Take-Out Tuesdays

On Take-Out Tuesdays, we encourage our New Hampshire audience to support their
local dining establishments by ordering take-out food and drink. VisitNH will
compile a comprehensive list by region of restaurants and breweries that are still
open for take-out, pick-up, or delivery. We'll add them to a specific VisitNH landing

page and share to social each Tuesday along with a CTA to join in.

 Small Business Saturdays

There’s no better time to buy local. Every Saturday, we’ll share a VisitNH landing
page featuring all the incredible New Hampshire small businesses carrying local
goods. We’'ll encourage our audience to shop online and get their New Hampshire

favorites shipped right to their door.

» #603StrongerTogether

New Hampshire pride is strong. As a way to spread and celebrate our state, we’'ll
begin to incorporate #603StrongerTogether as a constant hashtag for all posts and

will feature it more prominently on select posts.



Content Map
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CONTENT TYPE INSTAGRAM FEED IG STORY FACEBOOK TWITTER PINTEREST LINK TO WEBSITE PROMOTED (NE)
UGC X
Monday Morning Inspiration X X X X
e Tz Discover Your View X X
INSPIRATION
Live Free Faves X X X
Keep On Camping On x (Carousel) X X X X
NH Flashback Fridays X X
TRAVEL INDUSTRY Take-Out Tuesdays X X X X X (NH Oﬂly)
SUPPORT Small Business Saturdays X X X X x (NH only)




Action
and Results
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EIVEFREE

THINGS TO DO TRIP IDEAS PLACES TO STAY | GETTING AROUND REGIONS
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Visit NH Homepage

pam—

NEW WAYS TO DISCOVER NEW HAMPSHIRE

VIRTUAL TAKEOUT VISITOR’S
EXPERIENCES DELIVERY GUIDE
WATCH ORDER

THERE'S SO MUCH TO LOVE ABOUT NEW HAMPSHIRE

EXPERIENCE IT FROM HOME OR START PLANNING A FUTURE TRIP

E-NEWSLETTER SIGNUP




Curbside, Takeout, and Online

Shopping Landing Pages
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LIVE FREE

THINGS TO DO TRIP IDEAS PLACES TO STAY GETTING AROUND REGIONS

that is. There

A little wine and beer can g

se trying umes... all the way to you

are many New Hamg beer, cider, spirts and win

bside pickup for

st-home enjoyment! Now that’s

Avol

ity ar

ubject to change; os

> sure to call or check online to confirm details!

DARTMOUTH/LAKE SUNAPEE REGION

Black Bear Vineyard, Salisbury
Offering: Call

2811 Text (603)

ad or text tor curbside pickup or delivery within a 10 mile radius. Phone: Call (603) 648
1-8483

Elying Gaose Brew Pub & Grill, New London

Offering: Call

ad for to-go and curbside pickup, Phone: (603) 526-6899

Polyculture Brewing Co,, Croydon

Offering: Online ordering for curbside pickup or delivery
GREAT NORTH WOODS REGION

Copper Pig Brewing, Lancaster
Offering: Call ahead for curbside pickup. Phone: (603) 631-2273

LAKES REGION

1766 Brewing Co,, Plymouth

Offering: Call ahead for to-go and curbsid

pickup. Phone: (603) 238-9110

Bumt Timber Brewey & Tavern, Wolfeboro

Offering: Call ahead for take-out and curbside pickup. Phone: (603) 515-1079

Hermit Woods Winery & Dell, Meredith

Offering: Oniine prdering for cur

de pickup

Hobbs Tavern & Brewing Co., Ossipee

Offering: Qnline ordefing for to-go and curbside pickup.

GYK ANTLER + DTTD

REQUEST VISITOR INFORMATION

FOLLOW US ON INSTAGRAM
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LIVE FREE

THINGS TO DO TRIP IDEAS PLACES TO STAY GETTING AROUND REGIONS

ate of New Hampshire works dilligently to protect the health, safety ar

inprecented situ

on, restaurants and & have

around

ake-out, delivery or drive-th

ugh method:

a position
ort local businesses at this difficult time by ordering food or purchasing a gift
it & later time

We have compiled the following regional resources to provid jents with options for take

s are subject to change and busine:

delivery dining. The

»s may be added of removed at any time.

ch restaurant prior to visiting

Statewide

NH Business Review: Restaurants offering takeout. delivery and curbside ontic

Dartmouth/Lake Sunapee Region

ake Sunapee Region Chamber of Commerce Take out. Delivery & Curbside Pick

Great North Woods Region

N untry Chamber of Commerce Take-out and Delivery

Lakes Region

Merrimack Valley Region
[ e Manchester € ambe

Seacaast Reainn

CURBSIDE
BEVEFE%G{E ¢
DELIVERY v

VIRTUAL

EXPERIENCES

FOLLOW US ON INSTAGRAM

REQUEST VISITOR INFORMATION

s | [5] [T

LIVE FREE

TRIP IDEAS PLACES TO STAY

ONLINE SHOPPING IN NEW HAMPSHIRE

nt now than ever. And while we know you can't head out

2 vanety of New Ham, e reta

he Gra

y not bring a little bi

shopping!

ART, MUSIC & ENTERTAINMENT

Captain Fiddle Music, Lee

Captain F

online r

Avallable at: wyw.captainfidd!

Jackson Art Studio & Gallery, Jackson

Jackson Art Studio features a full gallery of local artwork including paintings, photography, pe

s and

st John A Kendall. Kendall's fine art is done in

ork created on location around the world from 1970 o p

League of NH Craftsmen — Meredith Fine Art Gallery, Meredith

The Meredith Galle

ts th rk of mor

250 juried antists and craftsmen offering distinctive

dcraft fiber art. met, ork. hand tumed d. garden sculptures

LineScapes, Peterborough

REGIONS

VIRTUAL

EXPERIENCES *

DELIVERY
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Flashback Friday

pam—

4/10 Facebook post
featuring Santa’s Village

47,469 people reached
957 engagements

59 comments

= VisitNH - New Hampshire
Published by Eleni Philipon 2/ - April 10 at 4:05
PM -9

It's Flashback Friday! Have a photo with this iconic
Santa's Village bunny or another iconic New
Hampshire attraction? Share it in the comments
below and we'll select a few to feature!

Photo Credit: Roger Odell

47,469 957
People Reached Engagements Boost Post

Q0% 147 59 Comments 12 Shares
o) Like (J Comment # Share -
View 46 more comments Oldest ~

Cunningham
vy -

@ Jackie

@ Lauren Duggan Maybe around 88 or 89

Like - Reply - Message - 1w

Heather Bartlett Not sure where this was,
maybe Story Land, probably mid-80s

l:ike - Reply - Message - 1w'
+ 2 Replies

a Heather Bartlett My kids at Santa’s Village
2014

Like - Reply - Message - 1w

O Jason Strout

Liké - Reply - Méssage - Iw
Q Lucinda LS Daddy, just waiting on the family

4
Right, Pat?

m 5




Live Free Faves

= VisitNH - New Hampshire 10:02
Published by Eleni Philipon 171 - April 16 at 3:45

ail ¥ @) 10:017 all ¥ @) 10:01 "

R
0

— PM -9 O < Responses < Responses
It's cocktail o’clock somewhere! 4 When the time is
right, what will be your go-to place in New Hampshire _ .
to sip a creative cocktail? @ fearis78 é ssapigott @ alanababs Q dpotter23
! E!& | ~l.
2 Canoe and : : 2
The Wilder Republic! Mint Bistro

Church Landing

- 4/16 Facebook post featuring

I

Reply > Reply Reply > Reply >

@ mandaferd23 \’ aliasrlenenh @ sydney.gillis @ sydney.gillis

favorite creative cocktail

Interactions ()

Tuscan Kitchen! MT Local Nashua NH Sonnys in Dover The Wilder
» 211,347 people reached y
Shares 2
Replies 2
* 1,992 engagements ‘, .
Profile Visits 4 Q joselyn.cegelka (9 mrs.ash.beaudin () jeanbeannh @ lauriedrdl
. g Discovery @ Bar One Woodstock brewery Atlantic Grill! Birch on Elm
* 59 comments £ @7 ecucce:
- 3,656
Impressions 4,157 f@ mrs.ash.beaudin ‘ jaye1031 B Javebovich
211,347 1,992 Follows 0 . Revival Kitchen + Bar
People Reached Engagements Boost Post Pemi pubic house in Concord! ¥ Squam lake inn Stella Blu in Nashua!
O©0% 151 59 Comments 10 Shares Navigation 3,536
View 45 more comments Oldest ~ Next Stc 626
Exited 42¢ :@ alanababs Q dpotter23 a dmagane tom.6288
e'é Paul J Forte Looney Bin © 1 '
Like - Reply - Message - 1d
NaAanlalial Ainmd Dicdva No...~AAL b o [ T i Y LA /SR




Live Free Faves

= VisitNH - New Hampshire 10:02 all T @) 10:02 all T 8 10:02 il T @@=
Published by Eleni Philipon 7 - April 19 at
: Q ’
Z0NBM =S O W) X < Responses < Responses
— Where in New Hampshire is your favorite spot to -
relax?
e = @ Hissaleniius ‘ dwbayley & jenni.1113 @, heathermacaskill
On top of a mountain Kinsman's Notch Ordiorne Point Camping in Pittsburg!
[ ]
» 4/19 Facebook post featuring 1 &
Do 200 COD D R G

favorite place to relax

Interactions ()

“ countryfarmcandles g spikerséjs ‘ jivanmaguire ® amyjujub1

On the Presidential Barrington Barrington

) 1 O 8 y 9 5 1 p eo p le reacC h e d " | | Range after hiking up Lake Winnipasaukee swains Lake

Pittsburg!!

Shares 1
Replies 2
» 1,202 engagements | 5 =
! Profile Visits 19 ﬁ epnite &, agentwolfgang & crrtpof % nfstone5
Living in Londonderry, |
Bradford find Massabesic Lake to
Discovery ® Glen NH Jackson be a nice getaway and

place to unwind.

Boost Post : ints res { with

People Reached Engagements

« 79 comments

® 219 79 Comments 16 Shares . .
Q0+ Impressmns 6,261 e sethjstickers @ craig.ridge ﬁ christopher.r.carroll 'tﬁ 10014pac
) Like () Comment ~ Share v
Foll ] o If it has a mountain top
View previous comments Oldest ~ ollows LaktAeAWInmpesaukee Echo Lake ;: maplte syrup, that's Tilton
& e spot.

Paul Moses Lessard Too many Eric cause O
I ﬁrew up there and can't remember them Navigation 5,384
all. S

[l. That's whare | had my first snowmoble
ride after | moved down to Mass. In1965. pack Reply 5 Reply S Reply > Reply >
1977 first ride been riding every year e o

sense. I'll give it a lot of thought and
maby by | encounter you on the groomer
next winter | give you an answer

Like - Reply - Message - 1h Exitec 729 22 jenni.1113 @, heathermacaskill 'w bkelly06 eet1212

@ Beth Brazis Lake Ossipee Little & Big Squam
i A ————
Like - Reply - Message - 58m S N e T T Washinatan weieseme specially Church




Takeout Tuesday

pam—

4/14 Facebook post
featuring The Red Blazer

32,507 people reached
3,951 engagements

24 comments

<z VisitNH - New Hampshire
Published by Eleni Philipon [?] - April 14 at 11:00 AM - @&

Who's hungry for more #NHtakeoutTuesday? These NH restaurants
offer take-out and delivery! If you can, ordering from one is an easy
and delicious way to support local restaurants! Tag one you're craving
in the comments below!

Photo courtesy of The Red Blazer Restaurant and Pub

TAKEOUT
TUESDAY

VISITNH.GOV
NH Takeout Tuesday
From farm to table to fine dining, you'll find plenty of places to eat in...

oo cnge | soost Post |
People Reached Engagements Boost Post

oo 142 24 Comments 31 Shares
oY Like (D Comment #> Share v
View 21 more comments Oldest ~

G Rosemary Fremeau Mathews Fratellos in Manchester and the
Brick House in Hooksett!

Like - Reply - Message - 6d

e

New Hampshire

Visit New Hampshire @VisitNH - Apr 14 v

What's on the menu for #NHtakeoutTuesday? These awesome New
Hampshire restaurants! &3 @TheRedBlazer bit.ly/340g05F

TAKEOUT
TUESDAY

#NHTAKEOUTTUESDAY




Small Business

. VisitNH - New Hampshire

Satu rd ay I:‘:‘:" Puk:lished by El‘eni Philipto: -tApriI18 attr\Zl;-(')O Pr\/:|~b0. ) Visit New Hampshire @VlSltNH . Apr 18 v
you’rea eto, now Is a great time 1o suppor sma usinesses e,
If you're able to, now is a great time to support NH small businesses
including @WozzkitCreation by shopping online. We've rounded up a

list to help get you started! bit.ly/2VIdHh7

like Wozz! kitchen creations by shopping online. We've rounded up a New Hampshire

list to help get you started.

—

4/18 Facebook post featuring

Wozz! Kitchen Creations

SMALL BUSINESS SATURDAY

ey’
VISITNH.GOV u= I—-*';A” '
Small Business Saturdays “63& R
Come experience tax-free shopping at New Hampshire's outlets,...
- 80,624 people reached
80,624 2,803 < wman e FERER . FoRA
d ' SONKN et - It
People Reached Engagements Rt Fost v el
[ 2’803 engagements QOB 159 5 Comments 47 Shares
[f) Like C) Comment &> Share v
View 3 more comments Oldest ~
*« 5 comm
c 0 e n t s @ Cheryl Grenier Meyer Does anyone know of nh farms
dumping milk. | will go see them and buy their milk. Nothing
else to do
Like - Reply - Message - 2d 002
Crystal Hatzimanolis Two Sappy Guys Sugar Shack in
@ Bedford has awesome maple syrup! Q 2 T_1 3 @ 7 |/T\ |
Like - Reply - Message - 2d




