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Who We Are



For FY24:
► Over $1 million granted
► 31 grants
► 20 organizations

Joint Promotional 
Program



Cooperative Program Results
Trips Generated by Coop Program 139,579

Average Trip Expenditures $422

Incremental Impact $58,858,640

Total DTTD Grant Investment $778,126

ROI on DTTD Grant Investment $76

Joint Promotional Program ROI



NH Highway Map



Ice Cream Trail



Create an account at beaassets.mediavalet.com

Media Valet Online Image Library



Destination Development



Promotion of Products Produced in NH
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PLAN, PACK 
& PREPARE

CARE FOR
OTHERS

PROTECT &
PRESERVE

GO HAVE
FUN

The Core Principles:
Wildly Responsible  |  The Core Principles



Wildly Responsible tips to stay safe, have fun, and protect the outdoors for generations to come.
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Pack for the weather.

Tell someone where 
you’re going. 

Be aware of your 
surroundings. 

Know your limits. 

Always make a Plan B. 

Be kind, be courteous. 

Be a steward. 

Take care of your pets.

Check in and help out.

Be a mentor. 

Park safely. 

Travel & camp on durable 
surfaces. 

Leave no trace. 

Minimize campfire impact. 

Respect wildlife. 

Spend time with friends 
and family. 

Better your physical and 
mental health. 

Enjoy the outdoors. 
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Plan, pack 
& prepare

Wildly Responsible |  The Core Principles
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Pack for the weather.
It’s important to check current conditions at your 
destination and pack appropriately.  

Tell someone where you’re going.
Let friends and family know where you’ll be and when you 
expect to get back.

Be aware of your surroundings.
Carry a map, stay on the trail, keep a safe distance from 
wildlife, and don’t assume you’ll have 
cell service. 

Know your limits.
No matter your activity, make sure you’ve got the right gear 
and the right training to get back safe. 

Always have a Plan B.
Have a backup plan, so you know what to do if situations 
change beyond your control. 



Care for 
others

14

Be kind, be courteous.
Foster a positive environment by being considerate to those you 
meet, and they’ll do the same. 

Be a steward.
Be on the lookout for new ways to care for nature, and be an aide 
to others. 

Check in and help out.
When you see someone out by themselves, check in with them 
and make sure they’re doing ok.

Be a mentor.
When you gain helpful knowledge and experience, pass it on. 

Park safely.
However you get to the lake, mountain, or the trailhead, do it with 
safety and caution. 

Take care of your pets. 
Make sure your furry friend(s) don’t impede on others’ activities 
or interact with wildlife. And don’t forget to bring extra water just 
for them! 

Wildly Responsible |  The Core Principles



Protect & 
preserve
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Travel & camp on durable surfaces.
The outdoors is delicate. Stay on marked trails and camp in 
designated areas. 

Leave no trace.
Pack out what you pack in, and endeavor to leave things 
better than how you found them. 

Minimize campfire impact.
Only build fires where permitted, keep them 
small, and put them out completely before leaving 
or sleeping.

Respect wildlife.
Observe animals from a distance, and don’t disturb their 
habitat — for your safety, and for theirs. 

Wildly Responsible |  The Core Principles



Go have 
fun
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Spend time with friends and family.
Experiencing the outdoors together creates lasting 
memories and inspires the next generation. 

Better your physical and mental health.
Outdoor activities are great for your head and 
your heart. 

Enjoy the outdoors.
Don’t forget why we go into nature. The joy of spending 
time in the great outdoors is what it’s 
all about. 

Wildly Responsible |  The Core Principles
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The program



Wildly Responsible  |  The Program
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WildlyResponsible.com

http://wildlyresponsible.com/
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Winter Tip Videos:

Always Carry a Map

https://www.youtube.com/watch?v=xAbzwEOvDDI
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Digital ad campaign:
Static social ads Static display ads 

Make sure your furry friend(s) don’t impede on others or interact with wildlife, clean up after 
them, and bring extra water.

Care for your pets

Campfires are fun—let’s keep them that way. Only build fires where permitted and 
put them out before leaving or sleeping.

Minimize campfire impact

Follow on Facebook & Instagram  @wildlyresponsiblenh
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Kids educational program:
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A sample of sponsorships & events:
● Annual Seek the Peak at 

Mt Washington 

● Bank of NH Pavilion 

● Boston Outdoor Expo/RV 
Camping Expo

● Graniteer

● Great Rotary Ice Fishing 
Derby 

● Hampton Seafood Festival 

● Higher Summit Forecast 
Sponsorship 

● Jericho ATV Festival 

● Keep New Hampshire 
Brewing Festival 

● NH Camping Show 

● NH Fisher Cats

● NH Grass Drags and 
Watercross

● NH Outdoor Expo

● North Country Moose 
Festival 

● Wild NH Day 

● Winnie River Days 



Wildly Responsible  |  In Closing
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● Include Wildly Responsible messaging in consumer 
outreach.

● Include Wildly Responsible logo on signage, website, etc.

● Wildly Responsible logo, brand guidelines and other 
resources available at https://www.visitnh.gov/wildly-
responsible/toolkit

● Contact wildlyresponsible@livefree.nh.gov 

Ways to get involved and 
spread the message:

https://www.visitnh.gov/wildly-responsible/toolkit
https://www.visitnh.gov/wildly-responsible/toolkit
mailto:wildlyresponsible@livefree.nh.gov


Wildly Responsible | In Closing

Let’s be 
Wildly Responsible! 



Travel & Tourism Partners





Ted Kitchens

2025 BEA Partner Award
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Rep Bridle Video

REP BRIDLE VIDEO HERE



2025 
SUMMER 

CAMPAIGN
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