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Using  the  l ingo of  soc ia l  media  (and the way 
users  communicate  on those plat forms), th is  
concept  f rames the debate  over  masks/soc ia l  
d is tanc ing/test ing  in  a  s imple  and re levant  way.  
The campaign wi l l  feature  a  ser ies  of  c lever  
headl ines  pa i red wi th  conc ise  and d i rect  
messag ing  a round the impor tance of  fo l lowing  
COVID-19 safety  protocols.   

Don’t Go Viral
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Facebook Ad
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• Play ing  o f f  of  the tagg ing  
feature  of  Facebook , and to  
he lp  s t reng then the soc ia l  
media  e lement  of  th is  
campaign , a  “ tagged”  box has 
been added to  th is  ad.
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Poster 
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• For  posters  or  pr int  f lyers , the  same 
concept  would  be adapted.  V isua l  
cues such as  the tagged box , pa i red 
wi th  the soc ia l  media-focused 
headl ine  he lp  prov ide context , wh i le  
the image is  a  dramat ic  juxtapos i t ion 
that  t ies  in .  

• High- leve l  messag ing  i s  included on 
the poster  to  promote mask wear ing  
and soc ia l  d is tanc ing .  

• ]
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Instagram Story
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• The second f rame 
expla ins  the impor tance 
of  wear ing  masks and 
soc ia l  d is tanc ing ,  wh i le  
the f ina l  f rame prov ides 
as  a  c loser  and he lps  to  
play  of f  the  concept  of  
“going  v i ra l” .   

• The “#OOTD” or  “Outf i t  
o f  the Day”  tag  i s  one 
that  is  popular  on 
instag ram, and these 
s tor ies  compare that  
tag  w i th  hosp i ta l  gowns.  
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Snapchat Ad
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• This  Snapchat  execut ion 
is  a  shor t  v ideo ad that  
expla ins  the impor tance 
of  wear ing  masks and 
soc ia l  d is tanc ing .   

• To he lp  s t reng then the 
t ie- in  to  the plat form, a  
s ty l i zed vers ion of  the 
Snapchat  in ter face has 
been included, w i th  the 
campaign logo t ied in .  
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TikTok Ad — Opt 2
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• TikTok is  the fastest  
g rowing  new soc ia l  
media  plat form, and the 
#1  top app of  2020.  Ads 
should  blend in  and fee l  
organic  to  the plat form, 
so  the orange color ing  
has  been removed and 
the type has been 
ad justed to  match the 
plat form sty le.   

• S imi lar ly  to  Snapchat , 
th is  ad is  a  shor t  v ideo 
that  would  play  through 
each f rame.
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Facebook Ad
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• Because th is  post  is  
promot ing  and encourag ing  
people  to  get  tested, 
instead of  us ing  a  photo 
that  represents  the 
repercuss ions of  not  tak ing  
proper  safety  measures , 
th is  branch of  messag ing  i s  
more s t ra ightfor ward.   

• However, th is  post  s t i l l  
p lays  of f  of  the soc ia l  
media  aspect  by  us ing  the  
“Don’ t  take a  se l f ie , take a  
test ”  l ine.  
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Landing Page
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• Al l  of  the soc ia l  content  could  dr ive  to  
a  land ing  page that  conta ins  more info  
on how to  take proper  safety  
measures , as  wel l  as  a  CTA to  
encourage users  to  take the “Don’ t  Go 
Vi ra l”  P ledge.  
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Landing Page
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• Once the CTA has been cl icked, the  
page wi l l  expand down and ref resh to  
d isplay  a  new thank-you message as  
wel l  as  l inks  be low to  share  an image 
to  the i r  soc ia l  channels  and to  fo l low 
the campaign hashtag .  

• Seeding  “ in f luencers”    
Not  your  typ ica l  pa id  s t rategy as  we 
want  th is  to  be authent ic  and not  a  
pa id  ad, but  le t ’s  ask  people  to  share/
tweet/post  th is  image wi th  the i r  
networks  Inf luencers  can include :  

• Gov.  Sununu 

• Other  NH leaders  

• Industr y  par tners  (Whi te  Mounta ins  
At t ract ions , e tc. )  

• Chambers  of  commerce 

• Ci ty  mayors    

• Journal is ts/news personal i t ies
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Shareable Image
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• The shareable  image wi l l  feature  
the campaign branding  and logo 
as  wel l  as  a  conc ise  message 
promot ing  mask-wear ing .
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• The user  can cl ick  on the 
Facebook and Twi t ter  logos on 
the land ing  page to  share  the 
image and a  l ink  to  the s i te  
d i rect ly  to  the i r  feeds, or  save 
the image on the s i te  and post  
to  Instag ram.

Shareable Image
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OOH — Plane Banner
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• As an addi t ional  out-of-
home execut ion , we could  
create  a  banner  wi th  the 
“Don’ t  Go Vi ra l”  s logan/
logo as  wel l  as  a  message 
encourag ing  mask-
wear ing .  

• Th is  could  be f lown over  
areas l ike  Hampton beach 
were people  are  beg inn ing  
to  gather  in  large 
numbers/g roups.  
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Thank You!
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