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F*20 ¥isit Fall 2019 Core Media Plan
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Media Channel

August

September

Dctober

Movember

Monday Calendar Dates

3 | ® | 2

1 | 1

Total
Spotsllmpressions

TV

WwWCWVE 16
wWFSE ]

W ThH 175
WwLMNE 420
DISPLAY

Brand Metworks 4,361,858
Trip Advizor 1421.316
AARP 1.035,976
The Weather Channel 200,000
SOCIAL

Facebaak 2,205 B5E
Inztagram B18.056
Srapchat 444 444
Pinterest mam
SEM

Google 400,000
TouTube [Getaway Car & Fall Yideos] | [ 100,000
TOTAL SPOTSIMPRESSIONS 10,899,007

A costs arnd placements are exfimatod and solyect fe charnge, avaifallite arndfer negoeliation prior fe offfcial space reservalion

A sigred medie confract thaf secwres & spociffc rafe sirocfure mae be sulyect fe @ sherfrafe i cancelfed befere comauiment is complefod
A Beclrets are ffurd ameng charnefspfacomants.

Creative due 81373

MEDIA BUDGET SUMMARY

Channel $ %
T $34.055.00 37
Display $84,072.50 i
Social $45,000.00 185
SEM $30,991.68 125

Ad Serving $1.125.16 0%
TOTAL CORE $265.248.34 1002

Long Haul Budget $52,658.00
TOTAL FALL $307.906.34
MEDIA BUDGET SUMMARY

Market $ %
= $234,131.87 92
Canada $21.116.47 54
TOTAL CORE $265.,248.34 1002




